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INTRODUCTION
I.

BACKGROUND OF THE STUDY

Malaysia comprises the Malay Peninsula, Sabah
and Sarawak on the island of Kalimantan. There
are 14 states in Malaysia. The outstanding
characteristic of Malaysia is the multi-ethnic
character of her population. Malays form the
predominant ethnic group in Malaysia, followed
by Chinese and Indians, and with much smaller
communities made up of Arabs, Sinhalese,
Eurasians and Europeans.
In recent years, there has been a growing awareness and increased activity and expansion in
the area of intellectual property law in Malaysia. Raids carried out by Enforcement Officers of
the Ministry of Domestic Trade and Consumer
Affairs on copyright pirates have become a
regular feature of news reporting (Kandan, 1993).
In 1983, a new Patents Act was passed. In 1987,
a new Copyright Act was enacted, repealing the
Copyright Act 1969. In 1989, Malaysia became
party to the Paris Convention and on October 1,
1990, Malaysia acceded to the Berne Convention. To make the provisions of the Copyright Act
1987 compatible with the provisions of the Berne
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Convention for the Protection of Literary and
Artistic Works, the Copyright (Amendment) Bill
1990 was passed. The Copyright (Amendment)
Act 1990 came into force on October 1, 1990,
except for Sections 2, 3(a), 3(c), 3(e), 4, S(a), lO(a),
15, 17, 18, 20, 21 and 22.1 The 1990 Act provides
that these excepted Sections are deemed to
have come into force on December 1, 1987,
i.e., with retroactive effect, simultaneously with
coming into force of the 1987 Copyright Act.
There are also plans to widen the scope of the
Trade Marks Act 1976 to include registration of
service marks, which are at present not registrable under the 1976 Act, and therefore not
protected by way of registration. This development in the area of trade mark law is almost
certain in the very near future as services cover
a very wide and essential terrain, and the marks
used to identify them are plentiful (Grimaldi et
al., 2021). Over the years, the service industry
in Malaysia has expanded considerably, and
service marks have gained importance in their
own right and can no longer be neglected or
considered to be of less importance than trademarks.
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II.

THE IMPORTANCE OF INTELLECTUAL PROPERTY RIGHTS
PROTECTION

Basically, intellectual property law attempts
to safeguard the rights of creators and other
originators of intellectual property (IP). Intellectual property can be categorized into two quite
distinct branches, that of industrial property
and that of copyright and neighbouring rights.
Industrial property law is about the protection of
patents, trademarks and industrial designs, and
also the restraint of unfair competition. Copyright
and neighbouring rights law, on the other hand,
governs the protection of literary, musical and
artistic works in various forms (Ullah et al., 2021).
This division in the nature of intellectual property
is reflected in two major conventions in intellectual property history, the Paris Convention
for the Protection of Industrial Property of 1883
in relation to patent protection and the Berne
Convention for the Protection of Literary and
Artistic Works of 1886.
In 1967, the World Intellectual Property Organization (WIPO) was established, and it took over the

administration of both the Paris Convention and
the Berne Convention. From then on, it became
popular to use the term “intellectual property”
to refer to both forms of rights and to a disparate collection of monopoly or exclusive rights
recognized by the law. Considering the limitless
boundary of human creativity, it is more or less
recognized that there is in fact no agreement as
to what rights are covered by the terms “intellectual property” or “industrial and commercial property”. These rights vary greatly in the
purposes or reasons for which they are recognized and in the ways in which they are protected
(Zhao, 2020). Apart from the fact that in general,
the geographical scope of protection secured
under the legal system of a country is the national
territory of that country, the extent of protection
varies both according to the kind of right and
according to the particular invention, creation or
interest protected in each individual case. These
variations in the features of different intellectual
property rights should be borne in mind when
considering the application of the law itself.
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In Malaysia, intellectual property law has been
developed through both statute law and case
law. Statute law has traditionally followed the
British system and being so, English case law
precedents have also usually been followed by
the Malaysian courts.
Intellectual property system in Malaysia is
administered by the Intellectual Property Corporation of Malaysia (MyIPO), an agency under
the Ministry of Domestic Trade and Consumer
Affairs. Intellectual property protection in Malaysia3 comprises of patents, trademarks, industrial
designs, copyright, geographical indications and

III.

CURRENT LANDSCAPE OF INTELLECTUAL PROPERTY
RIGHTS PROTECTION IN ASEAN

The Association of Southeast Asian Nations,
or South-East Asia, was established in 1967 in
Bangkok by Indonesia, Malaysia, the Philippines,
Singapore and Thailand. Since then, Brunei, Vietnam, Laos, Myanmar and most recently Cambodia joined, putting in place what is at present
the ten Member States of South-East Asia (Ishikawa, 2021; Report on AEC, 2017). As a regional
grouping, South-East Asia aims to accelerate
economic growth and social progress among
its members, through the promotion of regional
peace and security, and through fostering
stability in a region with a population of over 622
million in 2014 and spanning almost 4.5 million
square kilometres (ASEAN stats).

3.
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layout designs of integrated circuits. Malaysia
is a member of the World Intellectual Property
Organization (WIPO) and a signatory to the Paris
Convention and Berne Convention which govern
these intellectual property rights. In addition,
Malaysia is also a signatory to the Agreement
on Trade-Related Aspects of Intellectual Property Rights (TRIPS) signed under the auspices of
the World Trade Organization (WTO). Malaysia
provides adequate protection to both local and
foreign investors. Malaysia’s intellectual property laws are in conformance with international
standards and have been reviewed by the TRIPS
Council periodically.

THE ASEAN ECONOMIC COMMUNITY
(AEC)
The goal of the ASEAN Economic Community
(AEC) is regional economic integration in SouthEast Asia. The AEC envisages the following key
characteristics: (a) a single market and production base, (b) a highly dynamic and competitive
economic region, (c) a region of fair economic
development, and (d) a region fully integrated
into the global economy. The AEC’s areas of
cooperation include human resources development and capacity building; recognition of
professional qualifications; closer consultation
on macroeconomic and financial policies; trade
financing measures; enhanced infrastructure
and communications connectivity; development
of electronic transactions through e-SouthEast Asia (agreement between the South-East

Asia Member States regarding the application
of information and communication technologies); integrating industries across the region
to promote regional sourcing; and enhancing
private sector involvement for the building of
the AEC. In short, the AEC will transform SouthEast Asia into a region with free movement of
goods, services, investment, skilled labour, and
freer flow of capital.

COUNTRY

Referring to Figures 1 and 2, intellectual property rights in the ASEAN show higher values
for Singapore and Malaysia; while considering
the intellectual property rights index, the statistics are vice versa for Singapore and Malaysia.
Meanwhile, the current landscape of intellectual property rights in Southeast Asia are given
in Table 1 which elaborates intellectual property rights protection standards in the ASEAN
countries.

IP STANDARD
• Has advanced registration and enforcement infrastructure, including border enforcement of
IPR.

Singapore

• It is generally more expensive to protect and enforce IP in Singapore than in other SouthEast Asia countries.
• Offers tax incentives on royalties for registered companies.
• The first IP office in South-East Asia to be appointed as an International Authority in Patent
Search and Examination.

Malaysia,
Thailand, Vietnam,
Philippines,
Indonesia, Brunei

Laos, Cambodia

Myanmar (Burma)

• Generally comply with international standards on IP laws required by the Agreement on
Trade-Related Aspects of Intellectual Property Rights (TRIPS).
• Enforcement options are available in case of infringement, but related processes tend to be
slow.
• Customs are usually more experienced in IP matters such as the seizure of suspected
infringed goods (with the exception of Indonesia).
• Relatively new IP regime and basic legal infrastructure in terms of protection and
enforcement capacity.
• Currently, there are no IP laws in place, but draft IP bills are in queue for deliberation in
parliament.
• It is possible to record and publish a cautionary notice to assert your IP rights. This will be
replaced by a registration system once the new laws are introduced.
Table 1: Standards of Intellectual Property Rights Protection in ASEAN

Please refer to www.ipmarketplace.com.my.
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IV.

INTELLECTUAL PROPERTY RIGHTS PROTECTION IN
MALAYSIA AND THE ROLE OF MALAYSIAN INVESTMENT
AND DEVELOPMENT AUTHORITY (MIDA)

As mentioned earlier, the intellectual property system in Malaysia is administered by the
Intellectual Property Corporate of Malaysia4,
the following intellectual property rights are
protected in Malaysia:

PATENTS
The Patents Act 1983 and the Patents Regulations 1986 govern patent protection in Malaysia. An applicant may file a patent application
directly if he is a domicile or resident in Malaysia.
A foreign application can only be filed through
a registered patent agent in Malaysia acting on
behalf of the applicant.
Similar to legislation in other countries, an
invention is patentable if it is new, involves an
inventive step, and is industrially applicable. In
accordance with TRIPS, the Patents Act stipulates a protection period of 20 years from the
date of filing of an application. Under the Act,
the utility innovation certificate provides for an
initial duration of ten years protection from the
date of filing of the application and renewable
for two further consecutive terms of five years
each subject to use. The owner of a patent has
the right to exploit the patented invention, to
assign or transmit the patent, and to conclude a
licensed contract. However, exception to patent
such as compulsory license and parallel import
are also included.

4.
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TRADE MARKS
Trade mark protection is governed by the Trade
Marks Act 1976 and the Trade Marks Regulations
1997. The Act provides protection for registered
trade marks and service marks in Malaysia. Once
registered, no person or enterprise other than
its proprietor or authorized users may use them.
Infringement action can be initiated against
abusers. The period of protection is ten years,
renewable for a period of every ten years thereafter. The proprietor of the trade mark or service
mark has the right to deal or assign as well as to
license its use. As with patents, while local applicants may file applications on their own, foreign
applicants will have to do so through registered
trade mark agents.

INDUSTRIAL DESIGNS
Industrial designs protection in Malaysia is
governed by the Industrial Designs Act 1996
and Industrial Designs Regulations 1999. The
Act provides the rights of registered industrial
designs as that of a personal property capable
of assignment and transmission by operation
of the law.
To be eligible for registration, industrial designs
must be new and do not include a method of
construction or design that is dictated solely
by function. In addition, the design of the article
must not be dependent upon the appearance of

Please refer to www.ipmarketplace.com.my.
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another article of which it forms an integral part.
Local applicants can file registrations individually or through a registered industrial designs
agent. However, foreign applicants will need
to seek the services of a registered industrial
designs agent. Registered industrial designs are
protected for an initial period of five years which
may be extended for a further four consecutive
terms, providing a total protection period of 25
years.
Malaysia has amended the Industrial Designs
Act 1996 which entered into force on 1 July 2013.
The amendments include worldwide novelty,
increase term of protection, introduce IP Journal System and provision on monetization and
securitization of industrial designs.

COPYRIGHT
The Copyright Act 1987 provides comprehensive protection for copyright works. The Act
outlines the nature of works eligible for copyright (which includes computer programs), the
scope of protection, and the manner in which
the protection is accorded. Copyright subsists
in every work eligible for copyright protection
of which the author is a qualified person.
Copyright protection for literary, musical or
artistic works is for the duration of the life of the
author and 50 years after his death. In sound
recordings, broadcasts and films, copyright
protection is for 50 years after the works are
first published or made.
The Act also provides protection for the
performer’s rights in a live performance which
shall continue to subsist for 50 years from the
beginning of the calendar year following the

year in which the live performance was given
or was fixed in a sound recording.
A unique feature of the Act is the inclusion of
provisions for its enforcement. The amendment
of the Copyright Act 1987, which was enforced
on 1 October 2003, confers power of arrest
(including arrest without warrant) to enforcement officers of the Ministry of Domestic Trade
and Consumer Affairs (MDTCA). This special
team of officer of the MDTCA is appointed to
enforce the Act and is empowered to enter
premises suspected of having infringing copies,
and to search and seize infringing copies and
contrivances.
The Copyright (Amendment) Act 2012 entered
into force on 1 March 2012. The Act was amended
to be in line with technological development and
to adhere to the international IP conventions/
treaties relating to copyright and related rights.
Among major amendments are the introduction of a copyright voluntary notification system,
regulating the collective management organization (CMO), and expansion of the Copyright
Tribunal’s function. Beginning from 1 June 2012,
copyright owners may apply for voluntary notification at the Intellectual Property Corporation
of Malaysia (MyIPO), and CMO can be registered
at MyIPO.

LAYOUT DESIGN OF INTEGRATED
CIRCUITS
The Layout Design of Integrated Circuits Act
2000 provides for the protection of layout
designs of integrated circuits based on originality, creator’s own invention, and the fact that the
creation is freely created. There is no registration
for the layout design of an integrated circuits.

INTERNATIONALPROPERTYRIGHTSINDEX.ORG
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The duration of protection is 10 years from the
date of its commercial exploitation or 15 years
from the date of creation if not commercially
exploited. The Act also allows for action to be
taken by the owner if such rights recognized
under the Act have been infringed. The right
can also be transferred either partly or wholly
by way of assignment, license, wills or through
the enforcement of law.
The Act is implemented in compliance with the
TRIPS Agreement to provide a guarantee to
investors in Malaysia’s electronic industry and to
ensure the growth of technology in the country.

INTELLECTUAL PROPERTY (IP) VALUATION
In tandem with the IP Valuation Model, an Intellectual Property Valuation Training program was
created with the cooperation of the World Trade
Institute (WTI), University of Berne, Switzerland,
and launched on the 7th of March 2013 with the
training of the pioneer batch. The availability of
local IP valuers will assist in reducing the cost
and complexity of appointing foreign IP valuers
in providing valuations for financing and lending
purposes, and thus make it more accessible to
SMEs and IP owners in getting their IP valued.
This in turn will contribute to the overall vibrancy
of the ecosystem.

known and gaining access to potential licensees and buyers. With this platform, MyIPO has
entered into strategic partnerships with other
IP marketplaces in Hong Kong, Singapore and
several regions in China to expand the reach of
our local IP rights. More suitable marketplaces

globally will be added to the network in the near
future. For insights and statistics on Malaysian
intellectual property rights protection for various sectors, subsectors, indices, and subindices,
please refer to Figures 3-7.

V. RESEARCH QUESTIONS AND RESEARCH OBJECTIVES
The current study frames the following research
questions:

Given these questions, the research objectives
are:

» What is the current landscape of intellectual property rights protection in ASEAN
and Malaysia in particular?

» To investigate the current landscape of
intellectual property rights protection in
ASEAN and Malaysia in particular.

» What are the requirements of IP protection
for the social gaming application, Wooo!, in
Malaysia?

» To identify the requirements of IP protection
for the social gaming application, Wooo!, in
Malaysia.

» What are the future prospects of Wooo! in
ASEAN and in Malaysia?

» To unveil the future prospects of Wooo! in
ASEAN and Malaysia.

GEOGRAPHICAL INDICATIONS
Geographical Indications Act 2000 provides
protection to goods following the name of the
place where goods are produced, where a
given quality, reputation or other characteristic
of the goods is essentially attributable to their
geographical origin. This protection is applicable
to goods such as natural or agricultural products or any product of handicraft or industry.
Geographical indications which are contrary to
public order or morality shall not be protected
under the Act.
Local applicants can file registrations individually
or through a registered geographical indications
agent. However, foreign applicants will need to
seek the services of a registered geographical
indications agent. The period of protection is ten
years and renewable for a period of every ten
years thereafter.
MyIPO also provides online search and filing
services for patents, trade marks, industrial
designs and geographical indications, and
online search for notification of copyright works.

8

IP FINANCING
As part of the Government’s overall strategy to
improve and boost the competitiveness of local
Small and Medium Enterprises (SMEs), MyIPO
has been working with various stakeholders and
key players in the industry — especially lenders
and financial institutions — to expand their financial and loan products by providing financing
based on SMEs IP rights as part of the requisite
collateral to secure lending by SMEs.

IP RIGHTS MARKETPLACE
As part of the overall thrust in strengthening the
IP Ecosystem, ensuring healthy demand and
supply of IP is critical to encourage continued
investments in the creation of IP and other forms
of know-how and intangible assets. MyIPO has
developed and launched a pilot platform called
the IP Rights Marketplace to improve access and
visibility for IP owners who wish to license and
sell their rights. This portal is created to counter
the difficulty IP owners faced in making their IP

INTERNATIONAL PROPERTY RIGHTS INDEX 2022 | CASE STUDY • MALAYSIA
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In 2022, Malaysia scored an overall 6.30 in the
International Property Rights Index (IPRI), in
decline from 6.699 in 2021. However, it is still
occupying 7th place in the Asia and Oceania
Region and 29th place on a world scale. The
values of the 2022 IPRI for Malaysia, with all the
subindices, and in comparison with a selected
group of Southeast Asian countries, are reported
in Figure 1 and Table 2.

Singapore

Malaysia

Indonesia

Thailand

Vietnam

Philippines

Figure 1: IPRI and Subindices Score of Selected ASEAN Countries for the Year 2022.

COUNTRY

IPRI SCORE
2022

SUBINDEX: LEGAL
& POLITICAL
ENVIRONMENT (LP)

JUDICIAL
INDEPENDENCE
[0-10]

RULE LAW
[0-10]

POLITICAL
STABILITY
[0-10]

CTL
CORRUPTION
[0-10]

Singapore

7.97

8.45

7.744

8.761

7.999

9.304

Malaysia

6.30

6.02

6.865

6.317

5.402

5.499

Indonesia

4.80

4.49

5.224

4.323

4.199

4.205

Thailand

4.74

4.58

4.966

5.243

3.959

4.156

Vietnam

4.50

4.54

4.094

4.732

5.024

4.295

Philippines

4.49

3.70

3.217

3.896

3.631

4.037

COUNTRY

IPRI SCORE
2022

SUBINDEX: PHYSICAL
PHYSICAL PROPERTY
PROPERTY RIGHTS
PROTECTION [0-10]
(PPR)

REGISTERING
PROCESS: AVG 6.3
& 6.4 WJP [0-10]

ACCESS TO
FINANCING
[0-10]

Singapore

7.97

8.26

8.944

8.872

6.977

Malaysia

6.30

6.72

7.525

5.953

6.669

Indonesia

4.80

5.59

6.154

4.800

5.822

Thailand

4.74

4.98

5.544

3.536

5.873

Vietnam

4.50

4.49

4.975

4.111

4.373

Philippines

4.49

4.90

5.820

4.054

4.840

COUNTRY

IPRI SCORE
2022

SUBINDEX:
INTELLECTUAL
PROPERTY RIGHTS
(IPR)

INTELLEECTUAL
PATENT
PROPERTY
PROTECTION
PROTECTION
[0-10]
[0-10]

COPYRIGHT
PROTECTION
[0-10]

TRADEMARK
PROTECTION
[0-10]

Singapore

7.97

7.18

8.934

7.082

7.300

5.421

Malaysia

6.30

6.16

7.319

6.215

4.900

6.215

Indonesia

4.80

4.32

5.933

4.617

1.700

5.024

Thailand

4.74

4.64

4.530

5.420

3.400

5.214

Vietnam

4.50

4.47

4.443

5.750

2.600

5.076

Philippines

4.49

4.89

5.819

5.936

3.600

4.185

Table 2: IPRI and Subindices Score (with Subcomponents) of Selected ASEAN Countries for the Year 2022.

INTERNATIONALPROPERTYRIGHTSINDEX.ORG

11

Also for the Subindex Intellectual Property
Rights (IPR), in Southeast Asia Malaysia is
surpassed only by Singapore, as it is shown in
Figure 2. Among the different subcomponents,
9
8

however, Malaysia has a weaker score in Copyright protection, and this has been the weakest
spot for the country since the beginning of the
Index construction in 2007 (Figure 4).

9
8
7

IPR

Patent Protection [0-10]

6

Intellectual Property Protection [0-10]

Copyright Protection [0-10]

5

Trademark Protection [0-10]

7

4

6

3

5

2

4

1

3

0

2

2007

2008

2009

Overall

2010

2011

2012

2013

2014

Copyright Protection

2015

Singapore

Malaysia

Indonesia

Thailand

Vietnam

Philippines

The historical evolution of the IPRI and the
Subindex IPR with subcomponents are reported
in Figures 3 and 4.

2019

2020

2021

Patent Protection

Figure 5 summarizes the scoring of the different
subcomponents of IPRI for Malaysia

IPRI Score 2022
Trademark Protection [0-10]

9

Copyright Protection [0-10]

7

10.00
9.00
8.00
7.00 6.30
6.00
5.00
4.00
3.00
2.00
1.00

6.215

8

4.900

Patent Protection [0-10]

6.215

6
5

Intellectual Property
Protection [0-10]

4

Judicial Independence [1-10]

6.02
6.865
RuleLaw [0-10]

6.317
5.402

SUBINDEX Intellectual
Property Rights (IPR)

1

6.669

2008

2009

Overall

2010

2011

2012

2013

Legal & Political

2014

2015

2016

2017

Physical

2018

2019

2020

7.525

Ctl Corruption [0-10]

SUBINDEX Physical Property Rights (PPR)

2021

Intellectual

Figure 3: IPRI Score of Malaysia Spanning 2007-2021.
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6.72

5.953

Access to Financing [0-10]
2007

Political Stability [0-10]

5.499

6.16

2

SUBINDEX Legal and Political
Environment (LP)

7.319

3

12

2018

Figure 4: Historical IPR of Malaysia Spanning 2007-2021.

Figure 2: IPR and Subcomponents Score for Selected ASEAN Countries for the Year 2022.

0

2017

Perception of IP Protection

1
0

2016

Registering Process: AVG 6.3 & 6.4 WJP [0-10]

Physical Property Protection [0-10]
Figure 5: Scores of Different Subcomponents in Malaysia’s IPRI.
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Figure 6: IPRI and Subindices Rank of Malaysia Spanning 2007-2021.

The figures above have shown that, while scoring fairly well, copyright and patent protection
have been weak spots for Malaysia’s defense
of intellectual property rights. In this regard,
in December 2021, Parliament passed several
Bills strengthening intellectual property rights
in Malaysia. The Patents and Copyright Amendment Bills set out substantial amendments to
the existing Patents Act 1983 and Copyright Act
1987; while the Geographical Indications Bill will
be replacing the current Geographical Indications Act 2000. The amendments introduced
aim to strengthen the current intellectual property regime and Malaysia’s commitments under
international treaties.
With the Copyright (Amendment) Act 2022,
gazette on 10 February 2022, new provisions are
being introduced to strengthen online anti-piracy measures and address rampant copyright infringement caused by illegal streaming
services and the sale and distribution of illicit
streaming

80
70
60
50
40

devices. Furthermore, measures are introduced
to comply with the Marrakesh Treaty and to
strengthen enforcement powers.

30
20
10
0

2007

2008

IPR

2009

2010

2011

2012

2013

2014

Intellectual Property Protection

2015

2016

2017

Patent Protection

2018

2019

2020

2021

Copyright Protection

Figure 7: IPR and Subcomponents Rank of Malaysia Spanning 2007-2021.

The Geographical Indications Bill 2021 intended
to replace the currently in force Geographical
Indications Act 2000. It aims to provide protection and registration of geographical indications
in relation to goods, and implementation of the
relevant treaties and related matters. The main
novelties are:

» Expansion of the scope of protection of
homonymous geographical indications;
» Introducing examination procedures for
determining the application for registration;
» New provisions on offences.
Finally, concomitant with the country’s new
treaty obligations, on 22 December 2021, the
Senate passed the Patents (Amendment) Bill
2021(“Bill”) which introduced key changes to
comply with, amongst others, the Budapest
Treaty provisions in preparation of Malaysia’s
imminent accession to the Budapest Treaty on
the International Recognition of the Deposit of
Microorganisms for the Purposes of the Patent
Procedure (“Budapest PATENTS (AMENDMENT)
BILL 2021 Treaty”), the Agreement on Trade-Related Aspects of Intellectual Property (“TRIPS”)
relating to public health, the Regional Comprehensive Economic Partnership Agreement
(RCEP), and the Comprehensive and Progressive Agreement for Trans-Pacific Partnership
(CPTPP). The Bill makes both procedural and
substantive changes which are relatively extensive. In this summary, we set out only the salient
amendments. The Bill has yet to be enforced
and further amendments to the Patents Regulations are anticipated to give full effect to these
legislative changes (Seng, Ling and Wai, 2022).
In conclusion, it seems Malaysia recognized the
flaws in the existing regulation, and it is trying to
strengthen its regulation on intellectual property
protection at a fast pace.

» Wider grounds for refusing the registration
of geographical indications;

14
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3

4

WOOO!, THE SOCIAL GAMING APP

METHODOLOGY AND DATA COLLECTION

Wooo! is the first social game in the world where
you can win through your everyday life. Thanks
to the different features of the game, from creating a simple story to taking part in a photo or
video contest, calling friends, showing your
talent, becoming an influencer, or organizing
video parties, any action is taken to win!

Based on the nature of the case study, the
current research employs multiple analysis
tools and procedures to conduct our survey. At
first, the study carried out content analysis of
official reports pertaining to intellectual property
rights protection in ASEAN, intellectual property
rights protection in Malaysia, and success stories
of already developed ventures in Malaysia
belonging to gaming and social media content.
Afterward, we structured informal interview
questionnaires and distributed them to team
Wooo! for analyzing and assessing the unique
characteristics of the application – Wooo!, their
role in the team, any previous track of success,
an expected complete launch of the application,
and any future constraints associated with use
of the gaming app.

For each action, there is a reward based on XP
(Experience Points) that will allow you to climb
the ranking and become the best of all time.
The game will be presented with the screen
divided into different areas to make the user
experience highly intuitive. With a simple
click, you can access the game menu, your
personal profile, start a chat or call (normal or
video), immediately participate in live contests
proposed based on the most popular hashtags.
You can look at your position in world rankings,
the latest contest, and super contest winners.
You can create events, show your talent, follow
or become an influencer, or participate in related
contests, create stories, etc. It is a really simple
and graphically appealing interface.

16

From the menu, it will be possible to access
different sections of the game that will allow
you to have a complete overview of the social
game's features. The Profile section allows
you to view all your activities on Wooo!: From
number of likes received, to trophies won; from
level reached to the complete list of photos
and videos posted in the contests and super
contests in which you participated, up to the
number of members of your Fanbase. You can,
of course, customize this area by changing your
profile picture, your nickname, etc. You can also
be directly inserted into a voice or video call
thanks to a simple click on the corresponding
icons.
Anyone who enters your profile will be able to
express their liking through the heart-shaped
icon of any content previously posted. Once
another player has expressed his preference,
he will automatically be placed in your Fanbase
in the My Fans section. In summary, a complete
guide is provided to users for a greater gaming
experience.
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Presently, it is necessary to explain the content
analysis in detail to express the comprehensive nature of the analysis. Content analysis is
a widely used tool to determine the presence
of certain words, ideas, themes, and concepts
with some qualitative nature of the data. In our
case, the content analysis of all official reports
declared the intellectual property rights protection and its current landscape in the ASEAN in
general, and in Malaysia in particular. By doing
this, we identified the presence, context, meaning, and relationship of intellectual property
rights protection in Malaysia specifically considering the launch and protection of intellectual
property, Wooo!, in the Malaysia institutional
structure.

The structure questionnaires are divided into
two main sections. Section one contains a brief
introduction of the respondent such as name,
his/her role, and his/her responsibilities in
Wooo!. Meanwhile, the second section is structured into five main questions as follows:
» Q1: Have you launched the app somewhere
else? If yes, please share your experience
of launching the app including challenges,
opportunities, and threats.
» Q2: Please share your prospects/thoughts
about app launch in ASEAN, Southeast Asia,
or Malaysia in particular.
» Q3: Have you gone through Market Analysis
before app launch?
» Q4: In the coming 5-10 years, where do you
see Wooo! heading?
» Q5: Please briefly describe Wooo! and its
tentative pros and cons for its users.
The structured questionnaires were disseminated to all of the team members of Wooo! and
their responses were analyzed using content
analysis to consolidate intellectual property
rights protection in Malaysia and the launch of
Wooo! in the Southeast Asian market. The next
section explains these aspects in terms of results
and discussion with appropriate distinction of
attitudes and trends of Malaysian gaming environment and alignment of Wooo! interests with
those of Malaysian institutional backgrounds.
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As indicated from the roles and responsibilities of the CFO, it is noticed that the financial
aspects of the venture are covered by the CFO
for managing Wooo!.
Concurrently, the roles and responsibilities of
GM are stated below:

5

RESULTS AND DISCUSSION
This section presents the results and discussion
on the interview questions from team Wooo!
about various aspects of its launch and intellectual property rights protection in Malaysia. The
details are presented below:

I.

As the CFO, I am responsible for operational and
strategic financial matters of the company.
» Business plan

» I have a diverse experience of gaming and
apps marketing, so I also help the marketing department achieve their goals.
Following the roles and responsibilities of the
GM, it is clear that innovation, creativity, and
exploring the new ideas for their business are
the key responsibilities of the GM.
Finally, the MD of Wooo! shared roles and tasks
performed within Wooo! as below:

» Financial model
» Capital funding
» Develop and track financial key performance indicators (KPIs)
» Internal management reporting
» Financial operations (Accounting, accounts
payable, accounts receivable.)
» External financial reporting

18

» I create new ideas for business logic and
virality of the application.
» I make sure that the app we are making is
of best quality and communicate between
the product and engineering team.

ALIGNING THE INTERESTS OF WOOO! IN MALAYSIAN
INSTITUTIONAL FRAMEWORK: AN ANALYSIS

As part of the structured interview questionnaires, we interviewed key individuals of team
Wooo! performing their roles as Chief Financial
Officer (CFO hereafter), General Manager (GM
hereafter), and Marketing Director (MD hereafter) as these three pillars are considered the
most significant hierarchical positions for any
organization setting up a new venture in particular regions of the world. Since Wooo! has already
started its operations and app launch in some
regions of the world, the company personnel
shared their views and opinions about the app
launch in Malaysia and their prior experience of
launching the prototype in India, Pakistan, and
USA. First of all, the company’s CFO explained
his role and responsibilities as follows:

» Being a general manager, I overview most
of the departments including Engineering,
Product & Marketing.
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I am the manager of the marketing sector and
this involves an enormous responsibility and at
the same time a professional challenge that I
like to define as incredible. Specifically, with my
team, I:
» Coordinate all the activities for the study of
the reference markets.

» Think, create, define and update the Brand
Identity of Wooo! and transport it within
Media and Social Media.
» Create and maintain links with media agencies.
» Create and implement events related to
Wooo!
» Create and keep the digital community
always active and make them an active part
of Wooo!.
» Create advertising campaigns that have
appeal and are decisive for the acquisition
of new "players".
» Constantly study and analyze data and KPIs
to enhance and optimize Wooo! towards
the market.
The specification of the roles and responsibilities
of the MD enlist that market hunting and value
creation are attributed to the MD and encapsulate a comprehensive role within the company.
The alignment of interests between the Malaysian institutional framework and Wooo! can be
assessed in the following case study where
specific questions to the CFO, GM, and MD
helped us reach a conclusion and assess the
reconciled state of affairs for intellectual property rights protection of Wooo! in Malaysia.
Question 1 states: “Have you launched the app
somewhere else? If yes, please share your experience of launching the app including challenges, opportunities, and threats.”

» Create new strategies based on shared
ideas in order to make Wooo! a new lifestyle, a new concept of social gaming.

INTERNATIONALPROPERTYRIGHTSINDEX.ORG
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The response of CFO entails that,
“Wooo! has entered a soft pre-beta launch
in the USA, Italy, India and Pakistan. Our
greatest challenge will be creating a social
game that has aspects of virality. Virality is
the concept that users will share the application with their friends. Virality will significantly
cut down our user acquisition expense. For
mobile application, user acquisition expense
is typically the largest operational cost. With
virality, we’ll be able to operate with favorable margins in markets with lower revenue
per user such as Malaysia.
Wooo!’s customers will download the app
via the Google Play and Apple App Store.
This will enable us to quickly launch in a
new market. In order to have an app on one
of these stores, the app has to be approved
by either Google or Apple. This will give us
a level of IP protection. Additionally, we are
laying the legal groundwork for IP protection
in key countries.”
Moreover, the GM of the Wooo! opines that,
“I have opened the app in Pakistan. It
works because I do have phones from US,
however if I tried to download it on my Pakistan phone, it’s not working. The only challenge I found is about the quality of the app
which my team is trying to fix. other challenges about marketing perspective are i.e.,
Pakistan is the home of young people and
we have more than 60% youth population.
People use social media apps a lot, so for a
place with other big competitors, this market
is a big challenge.
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Opportunity, I do find, is still the same; if
there is a challenge there is an opportunity.
Wooo! has a unique idea which enhances
the user psychology to win & to become the
influencers (A Star).

loads with over 12 billion. In the same way,
the prospect of the Indian market is interesting: the second country in the world in terms
of the number of downloads, about 28 billion,
with "only" 440 million smartphone users.

India, and Pakistan. On the note of threats, the
one greatest threat is Wooo! success without
reservation, and secondly, counterfeiting the
idea seems to be the other challenge coming
in the way of the app launch.

We have introduced a new gamification
feature in the app which urges the user to
play. It is one of our USPs (unique selling
points). It will help us to sustain in the market
and provide us the opportunity to grow.

We accept with great enthusiasm the challenge of becoming the first social game
in history for which there is no concept of
"limit". It is absolutely a new concept of how
to conceive a game based on your everyday
life, involve as many people as possible, and
one day become an influencer. In Wooo!,
everyone can be, without exception.”

Coming forward, Question 2 stated that, “Please
share your prospects/thoughts about app
launch in ASEAN, Southeast Asia, or Malaysia
in particular.”

The only threat I feel is that our Wooo!
concept is unique, and it might be copied
by some big names, because right now no
one uses a gamification feature. But at some
point, all social media platforms will do it.”
Finally, the response of MD states that,
“Right now, Wooo! is available in the
pre-launch phase for the USA, Italy, India
and Pakistan. The choice of these countries
was necessary for the perfect functioning of
the app as our team is absolutely heterogeneous and with professionals from different
countries. Our biggest challenge is getting
Wooo! perceived as a game of everyday
life, in which anyone can be a winner. These
4 markets, and more, offer the opportunity
to see and analyze the behavior of players
during their gaming experience.
Being present in these markets at this stage
also offers us the opportunity to analyze
data on a large scale: just think that the
current US market is represented by over 270
million smartphone users with a percentage
penetration, compared to the population,
of 81.60%, and the United States is the third
country in the world by number of app down-
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The CFO responded to this question as follows:
“The ASEAN market has a very large population, however the average consumer in
this market has less disposable income
as compared to consumers in the North
American market. (See example from Meta
Platforms, Inc. 10-Q filing). Due to the low
average revenue per user in ASEAN, our
virality hypotheses will be critical in ensuring
that user acquisition costs are low enough to
be profitable on a per user basis.”

An overall assessment of Question 1 with team
Wooo! manifests that the app is in the premature
stage and had its pre-launch or prototype testing in USA, Italy, India, and Pakistan. The opinions of the team members also emphasize that
Wooo! has several opportunities following the
app launch in Malaysia or Southeast Asian countries with an excellent success rate in the US,
$48.03
$9.27

$10.12

$10.00

Q1’21

Q2’21

Q3’21

$11.57

Q4’21

$3.94

$4.30

$4.89

Q2’21

Q3’21

Q4’21

Asia-Paciﬁc

$60.57

$48.29

$19.68

$17.23

$16.50

Q2’21

Q3’21

$15.35

$9.54

Q1’22

Q1’21

Q2’21

Q3’21

Q4’21

Q1’22

US & Canada

$4.47
$2.64

Q1’21

$52.34

$15.49

Worldwide

$4.16

$53.01

Q1’22

Q1’21

Q4’21

Q1’22

Europe

$3.05

$3.14

$3.43

$3.14

Q2’21

Q3’21

Q4’21

Q1’22

Rest of World

Q1’21

We deﬁne ARPU as our total revenue in a given
geography during a given quarter, divided by the
average of the number of MAUs in the geography at the
beginning and end of the quarter. While ARPU includes
all sources of revenue, the number of MAUs use in this
calculation only includes users of Facebook and
Messenger as described in the deﬁnition of MAU in the
previous slide.
Our revenue by user geography is geographically
approtioned based on our estimation of the geographic
location of our users when they perform a
revenue-generating activity. This allocation diﬀers from
our revenue disaggregated by geography disclosure in
our condensed consolidated ﬁnancial statements where
revenue is geographically apportioned based on the
addresses of our customers.

Facebook Average Revenue Per User (ARPU).

INTERNATIONALPROPERTYRIGHTSINDEX.ORG

21

The GM of the company opines that,
“I personally believe that this region is very
densely populated and people do use
social media a lot in their daily life. They use
it socializing, and also it will provide them
too much information. Normal social media
doesn’t give you any feeling of winning, but
Wooo! will urge you to win with your daily
life, become an influencer, and grow. This
concept is new, and people try to find it in
other social media platforms i.e., if someone post a picture on social media, he/she
constantly tries to see how many people like
his picture. It will give him happiness and
most of the time they try to compare their
likes with someone else. Wooo! makes a
whole gamification feature of contest based
on this theory, and implements it in the app.
That’s why I am thinking that it will really
give a massive hit in this region.”
In the end, the MD states that,
“It would be foolish not to consider such a
large market full of opportunities: these are
countries with a high demographic rate, and
where the use of social networks and playing with your mobile device represents the
everyday life. Just think that in Malaysia the
smartphone market penetration, compared
to the population, is 88.79%. Some data:
As of January 2022, 86% of the people in
Malaysia use social media. It was a rise of
24% from 2016, when social media users
accounted for only 62% of Malaysia’s entire
population.
YouTube sees the highest number of users
with a penetration rate of 94%, followed by
Facebook at 89% and Instagram at 75%.
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Similarly, Singapore and Indonesia both
see the top 4 platforms to be YouTube,
WhatsApp, Facebook, and Instagram, with
YouTube being the most used across the two
countries (ID: 94%, SG: 89%).
Malaysia is the leading video-consuming
country in Southeast Asia, with an average
of 7.2 hours a week spent watching online
videos. Malaysians spend about an average of 3 hours a day on social media. 53%
of social media users use social media for
work purposes.
Revenue in the Mobile Games segment is
projected to reach US$286.30m in 2022.
Revenue is expected to show an annual
growth rate (CAGR 2022-2026) of 9.68%,
resulting in a projected market volume of
US$414.30m by 2026.
In the Mobile Games segment, the number
of users is expected to amount to 9.7m users
by 2026.

ence using the Wooo! app (Neves et al., 2021).
Thus, based on the opinions of the company
personnel, it is quite exciting to launch the app
in this region as their responses indicated ground
assessments with solid market study.
On the question of the market analysis, there
were mixed responses of the CFO and GM
about extensive market analysis. Concurrently,
the response of MD was self-explanatory as
provided below:
“It would be unthinkable not to have studied
the market before taking on such an exciting
challenge. Our market research was based on
the interaction between three different aspects
taking into consideration the purely social
aspect of Wooo! and mobile gaming:
a. Worldwide main Social Networks analytics
and data
b. Worldwide mobile game analytics and data

Subsequently, we asked about the future growth
and prospects of Wooo! in the coming 5-10 years
in the ASEAN region, Malaysia, and other parts of
the world. The CFO responded that,
“From a financial perspective, the most
importing key performance indicators that
I track are daily active users and average
revenue per user. In the next 5-10 years, I
would like to see explosive user growth
initially with average revenue per user
increasing as the Wooo! team builds out
new functionality that we can monetize.
In the ASEAN market, I believe we will see a
significant uptick in revenue per user as the
economies of this region grow. We believe
that our virality hypothesis, will enable us to
profitably penetrate this market early and
reap the benefits of these economic tail
winds.”
Moreover, the GM briefly explained the growth
of Wooo! in the coming 5-10 years as:

c. Demographic KPIs
User penetration will be 24.4% in 2022 and
is expected to hit 28.1% by 2026. In global
comparison, most revenue will be generated
in China (US$47,130.00m in 2022). The average revenue per user (ARPU) in the Mobile
Games segment is projected to amount to
US$35.34 in 2022.”
The comprehensive assessment of market analysis and considering Malaysia and Southeast Asia
as the next hub for social gamers is highlighted
in the responses of team Wooo! members. The
responses of all company heads determine their
strong eagerness to flourish in Malaysia and the
ASEAN countries as this region covers an attractive customer base to be the social media influ-
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d. Worldwide distribution of devices and
operating systems used

“I believe that Wooo! will become a massive
hit as we will constantly update it with new
logic and new requirements. It will become
the new way of life.”

e. Comparables
Similarly, the MD expressed her thoughts on the
future growth as follows:

f. Possibility of market penetration.”
As described in the previous question, it is
evident from the team experts of Wooo! that
they have explored the market extensively
based on the regional orientation and market
participants. Hence, it is expected that Wooo!
can be a big game changer for many of the
social media producers in the coming years.

“Literally Wooo! will break the wall! The next
5 - 10 years will represent something unique
not only for the logic that distinguishes it
but for the huge community that will be an
integral and constant part of the project. We
don't want to just be a winner in the market,
we want everyone to feel part of Wooo! with
their ideas, their thoughts, their experiences.

INTERNATIONALPROPERTYRIGHTSINDEX.ORG
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Wooo! it is a social game, and as such it will
be the result of constant interaction with its
worldwide community.”
It is clear from the above opinions that Wooo!
would be able to see splendid success in the
coming years as the idea of the application is
unique and worth trying. Thus, due to unique
features, creative way of playing the game, and
becoming an influencer eventually will lead
Wooo! to new heights.
To shed light on the pros and cons of the
application, we asked team Wooo! about a
brief description of the app and its prospective advantages and disadvantages. The CFO
explained that,
“Wooo! provides entertainment for our users.
As with any entertainment source, Wooo!
should be used in moderation in order for
our users to have a healthy relationship with
the application. That said, we are designing
Wooo! to fit into your everyday life. Our users
will have the benefit of using the app for
everyday tasks such as making phone calls
and sending text messages. In doing these
everyday tasks they will have the ability to
win points!”
Subsequently, the GM stated that,
“Wooo! is the social media app which will
become the new way of life. It will urge users
to win with everyday life. It will help users to
connect with each other and socialize. It will
urge users to play a game and win. Whatever you do in your daily life, you win. It gives
you a chance to become an influencer and
change the world. You can earn when you
become an influencer, and fans can pay you
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for your talent. World is changing too fast
and everything in Wooo! is quick and fast. As
far as cons are concerned, I think it is different from social media because it gives you
a sense of achievement and will not has as
adverse effects as we have on social media.”
Meanwhile, a comprehensive assessment is
provided by the MD as follows:
“Wooo! represents, in effect, a (r)evolution
of the concept of sociality and digital virality combined with the fun of playing, of
being rewarded. From generating incredible
hype a few days before the market launch,
Wooo! is not only the first social game but
has to be perceived like a new way of life.
Everything should be done through Wooo!
Simply having calls with friends, posting
photos, videos, winning contest, creating
and participating on events, showing your
talent, actively participating in the worldwide
community, winning, being someone, being
an influencer. Everyone, without exception,
could reach the goal! Playing, having fun,
winning, sharing are just some of the aspects
that will change our digital life. Despite
Wooo! being a part of our daily life for many
hours per day, we are proud to present to the
world the first NAG (None Addicting Game)
project with the aim of erasing a dependence on digital tools and simply making
them something useful and funny without
any boring advertisements because we won’t
care about saving user’s data, anymore at
any time. At the same time, the NAG should
be a con because we prevent the player from
spending too much time inside Wooo!, and
this could generate a kind of frustration in
feeling forced to quit the game for a period of
time during the 24 hours.”
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Overall, it is evident from the responses of team
Wooo! that the application contains very interesting, exciting, and useful features for users
with very few negative aspects where the
marketing team is very careful about addiction
of users. To enhance routine tasks for enjoyment
purposes is the basic aim of the application, and
sets a standard for gaming users to become a
star and an influencer, winning points and creating a win-win situation.

6

7

CONCLUSION AND POLICY IMPLICATIONS
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Furthermore, Wooo! will encounter a new regulatory framework, which started to be implemented at the end of 2021, and that aims at a
higher degree of protection of intellectual property rights in Malaysia, as it seems that the country recognized its regulatory flaws as stressed
by the indicators in the International Property
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